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Abstract

Traditional agenda-setting researches based on the media’s claim to be effective in public
opinion, second-stage agenda-setting researches have emerged at the end of the 1990s.
Following these studies which support the idea that the significance levels were also
related to the attitudes, more than these studies have been carried out in the third stage
agenda setting researches. The first network agenda setting (NAS) study were carried out
by Guo, McCombs and Shaw in 2011. The number of researches conducted so far is quite
low. Therefore, it should be noted that the subject is quite new and there is an important
gap in the research and testing of the basic hypothesis. According to the agenda-setting
network model used in the third-level of agenda-setting studies (Network agenda-setting,
NAS), bilateral networks and relations between issues and events can be transferred to
the public’s agenda via the media through the media According to the new model, the
news bodies connect different events and objects, and this connection simultaneously
created in the public mind This study examines the hypothesis of third level of agenda-
setting under the conditions of Turkish culture in Turkey. Does it work in Turkey?
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Bir konuya medyanin gosterdigi 6nemlilik duizeyi ile o konuya kamuoyunda atfedilen
onemlilik diizeyinin baglantili oldugunu savunan geleneksel giindem belirleme
arastirmalarinin yaninda 1990’h yillarin sonunda ikinci asama giindem belirleme
arastirmalart ortaya ¢ikmistir. Tutumlar yoniinde de Onemlilik diizeylerinin iliskili
oldugunu bu arastirmalarin ardindan yakin zaman Once fUglincii asama glindem
belirleme arastirmalarinda bundan daha fazlasi ileri siiriilmiistiir. Ugiincii asama giindem
belirleme arastirmasina yonelik ilk ¢alismalar Guo, McCombs ve Shaw tarafindan 2011
yilindan sonra gerceklestirilmistir. Bugline dek yapilan arastirma sayisi ise oldukga
azdir. Dolayisiyla konunun olduke¢a yeni oldugu belirtilmelidir. Ugiincii asama giindem
belirleme c¢alismalarinda kullanilan giindem belirleme ag1 modeline gore (Network
Agenda Setting) olay ya da davranislar medyadan kamuya es zamanli haber 6bekleri
seklinde aktarilabilmektedir. Yeni modele gore haber kuruluslari farkl olaylari ve objeleri
birbirine baglamak suretiyle kamuoyunun zihninde de bu baglantilarin olusmasina
katki saglar. Bu ¢alisma, Tiirkiye'deki Turk kiiltiirtintiin kogullar altinda tlglincli asama
giindem belirleme hipotezini incelemektedir. Dolayisiyla konunun olduke¢a yeni oldugu
ve arastirmalarla temel hipotezin test edilmesine yonelik 6nemli bir a¢igin bulundugu
belirtilmelidir. U¢iincii asama giindem belirlemenin temel hipotezi; yani medya giindem
baglantilar1 arasindaki iliski ile kamu giindem baglantisi arasindaki iliskinin pozitif olmasi
Tiirkiye’de dogrulanabilir mi? Tiirkiye’de yaygin gazeteler ve kamu giindemi arasindaki
iligki ticlincii asama giindem belirleme hipotezinde gecerli olan etkilesimi dogrulamakta
midir? Uciincii asama giindem belirleme hipotezi Tiirkiye’de ¢alistyor mu? Calismanin
temel konusunu iste bu sorular olusturmaktadir.

Anahtar Kelimeler: Giindem Belirleme Ag1, Medya, Kamuoyu.
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Introduction

Traditional agenda-setting approach suggests that the media determines the issues that
the public thinks and speaks through the presentation of the news (McCombs vd, 2000,
p. 77-78). The second level of agenda-setting studies argues more than that focusing
on the attitudes of the issues in the media content (Yiksel, 2001, p. 22-23). The latest
research approach called the third level of agenda-setting. It suggests that the contents of
the media determines the images in the minds of the people in the form of a template or a
pattern, and the relevant evidence put forward.

The first network agenda setting (NAS) study were carried out by Guo, McCombs and
Shaw in 2011. The number of researches conducted so far is quite low. It should be noted
that the research field is quite new. According to the agenda-setting network model used
in the third-level of agenda-setting studies (Network agenda-setting, NAS), bilateral
networks and relations between issues and events can be transferred to the public’s
agenda via the media (Vu et al,, 2014, p. 670). According to the new model, the news
bodies connect different events and objects, and this connection simultaneously created
in the public mind (Guo et al.,, 2012, p. 58).

There are approximately 40 national wide newspapers in Turkey. 35 of them are political,
4 of them are sports and one of them is a magazine newspapers. The total newspaper
circulation is around 2.800.000. There are 13 newspapers with a circulation of more than
100 thousand (http1).

This study examines the hypothesis of third level of agenda-setting under the conditions
of Turkish culture in Turkey. Does it work in Turkey?

Literature Review

The basis for the third level of agenda-setting is based on a network-linked network
model that argues that people tend to establish a relationship between different
elements to rationalize social reality (Vargo et al., 2014, p. 5). According to this, the
news media network different events, objects and this connection is created in the
public’s mind simultaneously (Guo et al.,, 2012, p. 58). More precisely, the NAS model
argues that the importance of the interrelated issues and behaviors can be adopted by
the media. For example, according to the agenda-setting network model, if the American
media repeatedly talks about the country’s foreign policies and domestic economic
problems, audiences will think that there is a connection between these two issues
(Vargo et al,, 2014, p. 5).

According to the statements of Vu et al. (2014, p. 670), the NAS model has changed
dramatically our thoughts about the effects of the media. Traditional agenda-setting
research assumes that the events are transferred separately from the media to the
public as different elements. However, according to the agenda-setting model, events or
behaviors can be transferred from the media to the public in the form of news phrases.
So, the media simply doesn’t tell us what to think about the news or how we should think
about them; it also tells us what to think about the relationships between news channels
in the media. Therefore, NAS, unlike the previous approaches, answers the following
question: What is the picture inside our head? (Guo et al., 2012, p. 56).

According to Lang’s dashboard model, the more frequently two different news articles
are conveyed, the more it is suggested that individuals associate these reports with so
many others. For example, the news channel becomes more prone to associate these two
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events with each other as it broadcasts the events of September 11 and September 11 in
the same bulletin (Guo et al., 2012, p. 58).

The NAS model suggests that the scope of the news and people’s ideas may be
implicitly or explicitly linked. Contextual meanings also arise from such connections.
For example, it is important not only how the news organization conveys a subject,
but also how often interrelated issues are mentioned during the same news period
(Vargo et al,, 2014, p. 4-5).

As a result, there are very few NAS researches conducted so far. In the first study by Guo
and McCombs (2011a), data from the study conducted by Kim and McCombs (2002) were
used. Accordingly, a high correlation was found between the public agenda network and
the media agenda network and it was stated that the model was supported (Guo et al,,
2012, p. 60-61). In the second study, Guo and McCombs (2011b) conducted a similar
study. Unlike the first study, the method of obtaining the data set and the width of the set
were changed. In this new study, questionnaires were prepared using “mind mapping”
method. The results confirmed the validity of the agenda-setting model (Guo et al., 2012,
p. 61). In the third study, unlike other studies, large data sets were used. For three years,
the data matrixes of the media and public agendas were analyzed and the linkage matrices
obtained in the study were analyzed. A high correlation was found between the media
and public agenda matrices (Guo et al.,, 2012, p. 63-65). In another study, it is the testing
of the horizontal and vertical media together with the network of agenda setting on social
media. In this study by Vargo et al. (2014), the idea that there is a strong correlation
between the vertical and horizontal media concepts and the topics of the media and the
issues that the President candidates Obama and Romney supporters have connected in
their minds have been tested. Vu et al. (2014), unlike other studies, examined the model
of the setting of agenda setting with five years of media and public data at national level.
In another study by Guo et al. (2015), the news published by the newspapers in the United
States, China, Taiwan and Poland about the Iraq War was analyzed by network analysis.

In the study conducted by Cheng and Chan (2015), the NAS in the moral and spindle
education movement (MNE: Moral and National Education) that started in the summer
of 2012 in Hong Kong was investigated. As a result, it has been demonstrated that
the issue of media and public agenda issues are generally strong, although not for
some newspapers. Therefore this is the study that examines NAS from a different
country and different culture.

Methodology of NAS Researches

In order to measure the media agenda in traditional and second-level of agenda-setting
researches, content analysis is conducted and a single-question questionnaire is applied
to measure the public agenda. It should be noted that in the third level studies, different
and special techniques and programs are used. In this context, the concept that should be
defined first is network analysis.

Network analysis is a series of studies conducted to measure and map the relationships
and flows between different groups (Guo, 2012, p. 616). Another definition of network
analysis is called a structure that shows the relationships of the elements with each other
through ties. The elements are the actors within the network and the connections are the
relationships between them (Kadry and Al-Taie 2014, p. 8).

In terms of content analysis, the data collection process on the media agenda is similar
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with the traditional, second and the third level studies. However, for the third level
researches, the issues on the agenda are different from the attitudes towards the subjects,
and the relations between the issues are taken into consideration (Guo, 2012, p. 620).
Network analysis is used to determine the relationships between the issues.

[t is possible to measure the existence or coexistence of the elements of the same subjects
on the public agenda, such as the presentation of the different elements related to the
issues such as the media agenda. These measurements are made with mind mapping
surveys previously used in different disciplines.

Mind mapping has recently been widely used in areas such as advertising and education;
it is a new research method, which is oriented towards centralization from a relationship
(Buzan and Buzan, 1996; Mento and Martinelli, 1999; Paxman, 2011, cited in Guo, 2012,
p. 618). It is the most preferred method to learn how to relate objects and behaviors on
the public agenda. Because it can show how the public perceives the messages coming
from the media instinctively and externally (Guo, 2012, p. 621).

Methodolgy

In order to reveal the public agenda in the study, the population is limited to Aydin
province in Turkey. Aydin is Turkey’s 20th most populous city with the population of
1.097.746. It has the 11th highest literacy rate with 98% in Turkey (http2).

With the survey method, 400 people were selected from the cluster sample in order to
represent Aydin. If the units that make up the universe are large and are not fully listed,
cluster sampling is used (Tashakkori and Teddlie, 2010). The reason of the survey to
be made with 400 people is that the sample is sufficient for 0.05 sample error and 384
samples for 100 million people (Yazicioglu and Erdogan, 2004, p. 50).

The questionnaire was prepared in three sections. These; demographic questions, the
agenda of the newspaper to follow attitudes and mind mapping.

The answers to the mind mapping questions included in the questionnaire were
categorized as the cited words, and a large number of written words were given as
separate categories. 62 different words were written in the mind mapping questionnaire.
These words are divided into 13 categories: Economy, health, war, politics, national
security, social problems, education and culture, environment, migration, justice, violence,
unemployment, and foreign policy.

The survey was conducted in May 2018. Because McCombs et al. (1995, p. 285) argues
that it is usually between five and seven weeks for an issue on the media agenda to affect
the public agenda, and Salwen (1988, p. 100-106) states that this effect is between five
and seven weeks. In this research, the time period taken to determine the media agenda
ends in March 2018. Therefore, the survey was conducted in May 2018, which is assumed
to be the most effective media impact.

The written questionnaire has pre-tested after the preparation of the questions. It has
applied to 20 randomly selected people. According to the results of the test, unclear
questions and unanswered questions have revised. Then it a second pre-test applied
to another 20 people. It has observed that people could not totally fill the entire mind
mapping questions. Upon this, the researcher has asked the questions one by one orally
to the participants within the face-to-face communication. In this way, it has understood
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that the questions have filled completely and healthier data have obtained. Therefore, the
survey has conducted by the researcher in person in public places.

The media universe of the study has defined by the newspapers, which have assumed
to inform people who lives in Aydin. As a limitation in the study, 5 national newspapers
(Hiirriyet, Sabah, S6zcti, Posta and HaberTurk), which have more than 200.000 circulation
ratio per day selected as the sample newspapers of the study (http3). The time limit of
the issues of the newspapers were in between October, November, December 2017 and
January, February and March in 2018. So the time frame of the media content was 6
months. Only the first pages of the newspapers, the networks in the headline news have
obtained by content analysis. The researcher and two graduate students conducted the
coding independently. The convergence between the coders are 88%.

The Network and the QAP Correlation

The NAS researchers use the QAP (Quadratic Assignment Procedure) correlation test to
examine the media and public agenda links. In order to see the results of the network
analysis, coding data related to each subject in each coding form were converted into
matrices with Excel. Then it was analyzed by UciNet and visualized by NetDraw.

During the coding, for example, if the words “economy“ and “politics” seen together
in a news on obesity issue, this coded to matrix of “economy-politics” as +1 in Excel.
Afterwards, matrices were transferred to UciNet, and centralization, QAP analyzes
and matrices were visualized. The more news about these two issues have given in the
connection or together, the visualization between the two subjects are so thick in the
figure of NetDraw.

[t was accepted in the previous studies that there was a significant (high) QAP correlation
between 70% and 100% (p = 0.70 - 1.00, p <0.05) (Guo and McCombs, 2011a, 2011b;
Guo, 2012; Guo et al, 2012; Vargo et al., 2014; Vu et al, 2014; Cheng and Chang,
2015; Guo et al,, 2015; Ispir and Kilig, 2017, Dingil, 2018). In addition, experimental
measurements have performed with the UciNet program. Sample matrices have formed
in these measurements. The same values have entered into the sample matrices and the
experiment has obtained. In these results, the values of the same data were measured in
the matrices of 1.00 and this result was 0.98, 0.91. It decreases by showing values such as
0.70. It is accepted that QAP correlation was not correlated between 0.00 and 0.49, but a
ratio between 0.50 - 0.69 was interpreted as a significant (0.70 - 1.00) correlation.

Findings

Mind mapping questionnaires applied in order to evaluate the extent to which public
opinion exposed to media contents affected by these publications. In the public opinion
survey conducted in Aydin, 51% of the 400 participants are male and 49% are female.
The survey included participants from all ages over the age of 18. The education level
of the respondents is 38% undergraduate, 19% high school, 13% associate degree,

13% primary education. The income distribution of the respondents is 27% below the
minimum wage, 49% is 1601-3200 TL, 21% is 3201 - 5600 TL and 3% is over 5600 TL.

In order to measure the general agenda follow-up of the respondents, this question asked
to the participants: At what level do you find yourself interested in any political, economic,
legal, cultural and social developments in the country?
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According to the results, 50% of the participants were fully interested, 32% were
interested, 10% were not interested in what they were interested in, and 8% stated that
they were irrelevant. This finding interpreted as that the respondents significantly related
to the general issues of the country.

The data obtained at the survey stage of the data collection process converted into
symmetric matrices. In network analysis, the basic structure of data analysis is the
matrices. These matrices, consist of N columns and N lines depending on the number
of predetermined category (N). The public agenda link matrix have 13 categories in
this study. The matrices thus formed have 13 columns and 13 rows. For example, 48
links between “national security” and “foreign policy” were marked, and this number
was written to the relevant cell in the matrix. The linking matrix of public agenda is
shown in Table 1.

Table 1: Public Agenda Link Matrix

A B C D E F G H 1 J K L M
A 0 1 2 16 13 6 11 2 1 5 0 15 7
B 1 0 0 2 0 0 3 0 0 0 0 1 0
H 2 0 0 1 4 1 0 0 3 0 0 0 7
D 16 2 1 0 37 10 11 1 2 25 0 4 13
E 13 0 4 37 0 7 8 0 1 27 0 2 48
F 6 0 1 10 7 0 18 10 1 19 2 1 0
G 11 3 0 11 8 18 0 1 0 9 1 14 0
H 2 0 0 1 0 10 1 0 0 0 0 0 0
| 1 0 3 2 1 1 0 0 0 0 1 2 1
J 5 0 0 25 27 19 9 0 0 0 9 2 0
K 0 0 0 0 0 2 1 0 1 9 0 0 0
L 15 1 0 4 2 1 14 0 2 2 0 0 0
M 7 0 7 13 48 0 0 0 1 0 0 0 0

A-Economy, B-Health, C-War, D-Politics, E-National Security, F-Social Problems, G-Education and Culture, H-Environment,
[-Migration, J-Justice, K-Violence, L-Unemployment, M-Foreign Policy

Centrality is an important measurement concept used in network analysis. Degree
centering is the node that receives the most interaction within the network; that is, it
shows the most central node. The most central category is “national security” with 147
degrees of centrality. Secondly, the category of “politics” has 122 degrees of centrality.
Grade rating of the categories is shown in Table 2.
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Table 2: Degree Centrality Of Public Agenda

Node Degree centrality
National Security 147
Politics 122
Justice 96
Economy 79
Foreign policy 76
Education and culture 76
Social problems 75
Unemployment 41
War 18
Environment 14
Violence 13
Migration 12
Health 7

Visual presentation is important for a better understanding of the network. The
visualization of network data gives a better idea of what the network looks like. The public
agenda mind mapping network image shown in Figure 1. The two most linked categories
are “national security” and “foreign policy”. The second link is between “national security”
and “politics” as shown with thicker line.

Figure 1: Public Agenda Network

Findings of newspaper agenda content analysis

The content analysis conducted on the news on the first pages of sampling of the most
circulated 5 newspapers in Turkey. Then, the newspaper agenda link matrix created. The
newspaper agenda link matrix consists of the same categories as the public agenda. The
newspaper agenda link matrix consisting of 13 columns and 13 lines is given in Table 3.
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Table 3: Newspaper Agenda Link Matrix

A B C D E F G H 1 J K L M
A |0 1 0 25 6 16 5 6 0 12 1 0 9
B |1 0 2 3 6 31 7 1 0 4 3 0 1
C |0 2 0 0 1 1 0 0 1 0 0 0 15
D 25 3 0 0 58 25 17 2 0 40 1 0 30
E |6 6 1 58 0 15 2 2 0 45 2 0 262
F |16 31 1 25 15 0 36 25 6 39 21 0 2
G |5 7 0 17 2 36 0 2 1 7 2 0 0
H |6 1 0 2 2 25 2 0 0 0 0 2
1 |0 0 1 0 0 6 1 0 0 2 0 4
J |12 4 0 40 45 39 7 2 0 0 22 0 9
K |1 3 0 1 2 21 2 0 2 22 0 0 1
L O 0 0 0 0 0 0 0 0 0 0 0 0
M |9 1 15 30 262 2 0 2 4 9 1 0 0

A-Economy, B-Health, C-War, D-Politics, E-National security, F-Social problems, G-Education and culture, H-Environment,
I-Migration, J-Justice, K-Violence, L-Unemployment, M-Foreign policy

In the general agenda linkage matrix of newspapers, “National Security” became the most
central category with 399 degrees of centrality. Then, with the centrality of 335 degrees,
the category of “foreign policy” comes. Grade rating of the categories given in Table 4.

Table 4: Degree Centrality Of Newspapers Agenda

Node Degree centrality
National security 399
Foreign policy 335
Social problems 217
Politics 201
Justice 180
Economy 81
Education and culture 79
Health 59
Violence 55
Environment 42
War 20
Migration 14
Unemployment 0

The visualization of the newspapers agenda network shown in Figure 2. The two most
linked categories are “National Security” and “Foreign Policy”. The second link is between
“National Security” and “Politics” as seen with the thick lines in Figure 2.
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)i FDUCATION AND CULTURE

Figure 2: Newspaper Agenda Network

Network Ratings and QAP Correlations

The subject category of the news in the mainstream newspapers is “National Security”
with 399 degrees of centrality. The next category is “Politics” with 122 degrees of
centrality. In the public agenda, “National Security” with 147-degree centrality is at the
top of the list. The agenda of the common newspapers and the public agenda were the
same in the first order of degree centralization. The ranking is similar in many respects.
However, there are differences in the ranking of some subjects: “unemployment”, “social
problems” and “health”. This is thought to be able to create mind maps according to their
own experiences rather than the media where the public can directly experience them.
Table 5 shows the ranking of common newspapers degree centrality and public agenda

degree centralization.

Table 5: Degree Centrality Of Public And Newspapers Agenda Comparison

Degree centrality of public agenda Degree centrality of newspaper agenda

Node Degree centrality | Rank Rank | Node Degree centrality
1- National security 147 1 1 1- National security 399
2- Politics 122 2 4 2- Foreign policy 335
3- Justice 96 3 5 3- Social problems 217
4- Economy 79 4 6 4- Politics 201
5- Foreign policy 76 5 2 5- Justice 180
6- Education and culture 76 6 7 6- Economy 81
7- Social problems 75 7 3 7- Education and culture 79
8- Unemployment 41 8 13 8- Health 59
9- War 18 9 11 9- Violence 55
10- Environment 14 10 10 10- Environment 42
11- Violence 13 11 9 11- War 20
12- Migration 12 12 12 12- Migration 14
13- Health 7 13 8 13- Unemployment 0
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The agenda of widespread newspapers and the public agenda were the same as the
first rank of the degree center. There are similarities in other degrees of centrality. The
two most frequently linked categories on the public agenda are “National Security” and
“Foreign Policy”. The second link is between “National Security” and “Politics”. The first
two lines on the agenda of the newspapers were the same with the public agenda.

The correlation between the public and newspaper agenda networks tested with QAP
correlation. It is 0.79 (p = 0.79, p <0.05). As a result, because of the high QAP correlation,
there is a high similarity between common newspapers and the public network. In
addition, it is similar to the rankings in the central center of the newspapers and the
rankings in the center of the public agenda. Also the Pearson Correlation r is also high
between table 1 and table 2 (p= 0.802, p<0,01). That means there is a highly correlated
link between issue saliences on the media and public agendas.

Results and Discussion

The researches on third level of agenda-setting are fairly new. Testing the hypothesis
in Turkey is important in terms of cultural differences in the world. In this study, the
headline news of the top 5 popular newspapers in Turkish language were reviewed in 6
months period. The subject links in the headline news revealed. The links on the public
agenda questioned by mind mapping questions and 400 people. The comparison of the
public and common newspapers agenda was found 0.79 (p = 0.79, p <0.05). This shows
that there are high similarities in the general agenda issues of public and dissemination
newspapers. As a result, the basic hypothesis of the third stage agenda-setting
studies (similarity between the links between the media agenda and public agenda)
confirmed by this study.

National security is the most central issue in the media agenda. The second central issue
is foreign policy. The reason for this is the intense civil war in Syria during the sampling
period. There are also terrorisit attacks at the same time in Turkey. National security is
at the center of the public agenda. This shows that the public keeps the country security
issue on its agenda.

The two most commonly linked categories in the public agenda are National Security and
Foreign Policy . The second most common link is between National Security and Politics.
The reason for this situation is closely related to developents in Syria. As a result, public
agenda links and newspaper agenda links were correlated. This may be due to the fact
that public gives importance to to these issius as the media writes.

On the other hand, if we look at the tables cloesly, it is seen that social problems aren’t
important for public agenda as it is seen in the media agenda. Beside this economy,
education and culture issues are important for the public agenda than the media agenda.
Also it is needed to underline that unemployment ise one of the important issues for
public agenda, but it hasn’t seen in the media agenda in anyhow.
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Tirkiye’de Galisiyor Mu? Giindem Belirleme Agi Galismasi

Erkan Yiksel (Prof. Dr.)
Ali Emre Dingin (Ars. Gor. Dr.)

Genigletilmis Ozet

Geleneksel giindem belirleme yaklasimina iligkin ilk arastirmanin yayimlandigr 1972
yilindan bu yana konunun farkl boyutlarini irdeleyen diinya capinda 600’ln lizerinde
arastirma yapildig1 ve bir sekilde medya giindeminin kamu giindemine o6nciliik
ettigi tespit edilmistir. Tutumlar yoniinde de 6nemlilik diizeylerinin iliskili oldugunu
bu arastirmalarin ardindan yakin zaman oOnce Tlg¢linci asama giindem belirleme
aragtirmalarinda bundan daha fazlasi ileri siiriilmiistiir Uciincii asama giindem
belirleme arastirmasina yonelik ilk calismalar Guo, McCombs ve Shaw tarafindan 2011
yilindan sonra gerceklestirilmistir. Bugiine dek yapilan arastirma sayisi ise oldukga
azdir. Dolayisiyla konunun oldukg¢a yeni oldugunu ve arastirmalarla temel hipotezin test
edilmesine yonelik 6nemli bir acigin bulundugu belirtilmelidir. Yeni modele gore, haber
kuruluslarn farkli olaylar1 ve objeleri birbirine baglar ve ayn1 anda kamuoyunun zihninde
de bu baglantilarin olusabildigini sdylemektedir. Geleneksel ve ikinci asama glindem
belirleme arastirmalarinda medya giindemini 6l¢gmek i¢in icerik analizi, kamu glindemini
olemek icin de tek soruluk anket uygulamasi gerceklestirilmektedir. Uclincii asama
calismalarda ise ¢ok daha farkli ve 6zel teknik ve programlarin kullanildigi belirtilmelidir.
Uciincii asama giindem belirleme ¢alismalarinda giindem belirleme ag1 modeli (Network
agenda setting- NAS) ile veriler analiz edilmektedir. Bu modelde ag analizi yontemi ve
zihin haritalama anketleri kullanilmaktadir. Medya glindemine yonelik 6lciimlerde yine
icerik analizi yontemi kullanmaktadir. Ancak icerik analizi ag analizine veri destegi
saglamaktadir. Kamu glindemine yonelik anketlerde ise zihin haritalama teknigi
kullanilmaktadir. Ugiincii asama giindem belirleme arastirmacilari, medya ve kamu
glindemi arasindaki baglantilar belirlemek i¢in medya ve kamu giindemi baglantilarini
ayr1 ayr1 test etmeye yarayan QAP (Quadratic Assignment Procedure) korelasyon testini
kullanmaktadir. QAP korelasyon ol¢iimleri UciNet programi ile yapilmaktadir. QAP
verilerine gore anlamli bir benzerligin olup olmadig: 6lciilmektedir. NetDraw programi
ile baglantilarin gorsellestirilmesi yapilmaktadir.

Bu calisma, Tirkiye’deki Tirk kiltiriinin kosullari altinda tglincii asama glindem
belirleme hipotezini incelemektedir. Dolayisiyla konunun olduk¢a yeni oldugunu ve
arastirmalarla temel hipotezin test edilmesine yonelik 6nemli bir acigin bulundugu
belirtilmelidir. Acaba tli¢ilincii asama giindem belirlemenin temel hipotezi; yani medya
giindem baglantilar1 arasindaki iliski ile kamu giindem baglantis1 arasindaki iliskinin
pozitif olmasi Tiirkiye’de dogrulanabilir mi? Tiirkiye’de yaygin gazeteler ve kamu giindemi
arasindaki iliski ligclinci asama giindem belirleme hipotezinde gecerli olan etkilesimi
dogrulamakta midir? Acaba {g¢linci asama gilindem belirleme hipotezi Tiirkiye'de
calistyor mu? Bu ¢alismanin temel konusunu iste bu soru olusturmaktadir.

Bu calismada Tiirkce yayin yapan tiraji en yiiksek tiraji 200 bin ve tlizeri olan 5 yaygin
gazetenin (Hurriyet, Sabah, S6zci, Posta ve HaberTiirk) 6 aylik siire zarfinda manset
haberleri incelenmistir Manset haberlerinde yer alan konu baglantilar1 ortaya
cikarilmistir. Kamunun giindemindeki baglantilar, zihin haritalama sorulari ile 400 kisiye
anket yapilarak ortaya koyulmustur.
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Arastirma bulgularina gore ankete katilanlarin %51’i erkek, %49’u kadindir. Ankete 18
yas ustl her yas grubundan katilim olmustur. Ankete katilanlarin egitim durumu %38’
lisans, %19’u lise, %13’l 6n lisans, %13’u ise ilkogretim mezunudur. Ankete katilanlarin
gelir durumu dagilimi %27’si asgari Ulcret altinda, %49’'u 1601-3200 TL, %21'i 3201 -
5600 TL, %3’l ise 5600 TL uizerindedir. Ankette yer alan zihin haritalama sorusundan
once kamunun genel giindem takibini 6lgmek icin, “Ulkede yasanan siyasi, ekonomik,
hukuksal, kiiltirel, toplumsal her tiirli gelisme hakkinda kendinizi hangi diizeyde
ilgili buluyorsunuz” sorusuna verilen yanitlardan ¢ikan sonuglara gore katilimcilarin
%50’si tamamen ilgiliyim, %32’si ilgiliyim, %10’u ne ilgili ne ilgisizim, %8'i ise ilgisiz
oldugunu belirtirmistir.

Yaygin gazetelerde ¢cikan haberlerin konu baglanti matrisinde en merkezdeki kategori 399
derece merkeziyeti ile “Ulusal Giivenlik”dir. Sonraki kategori ise 122 derece merkeziyeti
ile “Siyaset” kategorisi olmustur. Kamu giindeminde ise derece merkeziyetinde ilk sira
147 derece merkeziyeti ile “Ulusal Giivenlik”tir. Yaygin gazetelerin giindemi ve kamu
giindemi derece merkeziyetinin ilk siralamasi ayni olmustur. Diger derece merkeziyeti
siralamalarinda da benzerlik vardir. Ulusal gilivenlik, medya giindeminde en temel
konusudur. Ikinci ana konu dis politikadir. Bunun nedeni, érneklem alinan dénemde
Suriye’deki yogun i¢ savas ve Tiirkiye’de ayn1 zamanda terér saldirilar1 da var. Ulusal
givenlik, kamu giindeminin de merkezindedir. Bu, kamunun iilke giivenligi konusunu
glindemde tuttugunu gostermektedir.

Kamu giindeminde en c¢ok baglanti kurulan iki kategori “Ulusal Giivenlik” ve “Dis
Politika”dir. En ¢ok ikinci baglanti ise “Ulusal Guivenlik” ve “Siyaset” arasindadir. Gazeteler
giindem baglantisinda da ilk iki sira kamu giindem baglantis1 ile ayn1 olmustur. Bu
durumun nedeni Suriye’deki gelismelerle yakindan ilgilidir. Kamu giindem baglantilar
ile gazetelerdeki giindem baglantilarindaki benzerlik QAP korelasyonu ile teste tabi
tutulmustur. Kamu ve gazeleler giindem ag1 arasindaki QAP korelasyonu 0.79 (p= 0.79,
p<0.05) cikmistir. QAP korelasyon analizinin yiiksek ¢cikmasi nedeniyle yaygin gazeteler ve
kamu ag1 arasinda yiiksek benzerlik vardir. Ayrica gazetelerdeki derece merkeziyetindeki
siralamasi ile kamu giindemindeki derece merkeziyetindeki siralamasi ile benzerlik
gostermektedir. Bu, durum medyanin 6nem verdigi konu baglantilarina kamunun da bu
konulara 6énem vermesi nedeniyle olabilir.

Ote yandan, tablolar dikkatli incelendiginde, sosyal konularin medya giindeminde énemli
olmadig1 gorilmektedir. Ancak kamu glindeminde sosyal sorunlarin 6nemi vardir.
Ekonominin yani sira, egitim ve kiltiir sorunlar1 kamu giindeminde medya giindeminden
daha onemlidir. Ayrica, issizligin kamu glindeminde 6nemli konulardan biri oldugunun
altini ¢cizmek gerekmektedir. Ancak medya glindeminde hig bir sekilde goriilmemistir.

Sonug olarak, liclincii asama giindem belirleme calismalarinin temel hipotezi (medya
glindem baglantilari ile kamu giindem baglantilar1 arasinda benzerlik vardir) bu ¢alisma
ile de dogrulanmistir.

Anahtar Kelimeler: Giindem Belirleme Ag1, Medya, Kamuoyu.
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