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Abstract                                     Research Paper 

Today, many people travel from places of residence to different regions. Some of these activities, 
referred to as displacement movements, are based on arbitrary and others on compulsory reasons. 
Although it is known that the desire of individuals to see and discover new places lies among the 
major causes of these displacement movements; today, people travel to different regions for 
countless different reasons. With the recognition that tourism activities have an indirect and direct 
impact on the economy, countries have begun to seek ways to obtain more shares from this income. 
Our country also attracts tourists from all over the world, and these activities also have important 
macro and micro scale effects on our economy. In this context, the purpose of the study was to 
reveal the reasons for the visits of incoming tourists visiting Turkey between 2015-2019, by 
numerical data, and to interpret the changes that occurred over the years. In the study published by 
the Turkish Statistical Institute tourism statistics it is used. The results of foreign tourists in Turkey 
for more sightseeing, entertainment, and sports have been identified as they visit cultural purposes. 
It is also found that, especially health and medical reasons, the number of foreign tourists visiting 
Turkey increased in the amount of years as important. 
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Tablo 1: 
 

Ziyaret 
Nedeni 

  
 

      
 2.459.417 2.058.264 1.616.368  2.626.489 3.030 .807 
  6.760.096 3.990.885 4.499.037  6.383.955 7.884.295 
 9.139.291 4.936.024 7.696.678 9.138.899 10.880.741 
  4.409.523 2.994.965 4.165.454 5.418.302 6.266.283 

Toplam 22.768.327 13.980.138 17.977.537 23.567 .646 28.062.125 
Kaynak: 
2003 - 2019 verileri). 
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Tablo 2: Ne
 

Ziyaret 
Nedeni  

      
 630.666 694.566 889.425 1.029.277 1.017.237 
 702.117 747.092 1.219.686 1.092.169 1.062.506 
 1.130.298 1.299.266 1.561.364 1.576.893 1.708.753 
 794.411 930.602 1.040.057 990.512 1.176.764 

Toplam 3.257.492 3.671.526 4.710.532 4.688.850 4.965.261 
Kaynak: 

- 2019 verileri). 
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Tablo 3:  

Ziyaret 
Nedeni  

      
 25.746 15.573 20.254 15.047 20.229 
 35.874 20 138 21 336 29 312 39 973 
 35.018 28.406 21.954 43.018 29.951 
 24.465 19.846 25.828 13.048 25.413 

Toplam     121.103     83.964     89.371 100.424     115.566 
Kaynak: 
2003 - 2019 verileri). 
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Tablo 4:  

Kaynak: 
2003 - 2019 verileri). 

Grafi

 

Grafik 4: 
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  81.875  69.560  79.709   89.875   137.619 
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Tablo 5:   

Ziyaret 
Nedeni  

      
     263.986     285.626    343.343     311.321     362.614 
     336.511     260.376    444.784     370.554     499.723 
     203.680     239.679    322.610     329.730     312.873 
     299.955     396.206    345.829     377.723     394.918 

Toplam 1.104.133 1.181.888 1.456.567 1.389.328 1.570.127 
Kaynak: 
2003 - 2019 verileri). 
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Tablo 6:  

Ziyaret 
Nedeni vb.) 

      
     476.770     442.616    390.172     399 359     378.039 
     585.085     451.852   485. 875     521 613     521.788 
     328.681     252.187    325.760     346 247     334.603 
     575.232     399.153    350.363     414 606     383.131 

Toplam 1.965.768 1.545.808 1.552.171   1.681.825   1.617.561 
Kaynak: 
2003 - 2019 verileri). 
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